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Background

p
* Millenium Ecosystem Assessment (2005) principles

of ecosystem services (ES) impact on wellbeing

* Tourism and recreation increasingly seen as factors in
well being (Hjalager and Flagestad 2011)

* Tourism/recreation can provide a key interface
between dimensions of ES tangible vs. intangible

goods (Gee and Burkhard 2010).
— Such linkages remain under researched )
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Ecosystems and wellbeing

Drivers of Change
Socio-economic
political

/

Ecosystem Services

Provisioning

Food, Water, Fuel, .R_g_e ulat.lon
Climate, disease,
shelter

flood

e

Cultural
Aesthetic, spiritual,
educational,
tourism/recreational

N

Security
—Safety

—Resource access

—Security from disasters

Material for good life

—Adequate livelihoods
—Food, shelter
—Access to goods

\

—

Health
—Feeling well
—Feeling happy
—Keeping fit

/

Aspects of Wellbeing

1

Governance

EU, State, Private Sector

Economic

Health




Aims of Action

Aim to address knowledge gaps:

1. Explore, challenge and develop interdisciplinary
potentials in these areas (tourism, wellbeing and ES)

11. Build bridges and promote knowledge transfer
between researchers, practitioners and policy
making communities
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Structure of Action

Interdisciplinary network

* Action brings together researchers from health sciences, tourism
and resource management

* Interactions between disciplines is a key part of Action some links
exist

S — J European Centre for Environment and Human Health PCMD

Student-

ships Nordic Innovation Centre: tourism and wellbeing

and i
other | —
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______ | Social tourism and Wellbeing: Exeter : Lisbon




Developing Scientific Knowledge

Health Sciences = increasing interest in impact of environment
and recreation/tourism on wellbeing

Tourism research = studies of nature based environments
notions of health improvements and happiness

Ecosystem Services =2 emphasis on bio-physical assets with
cultural services being less understood, health,
tourism/recreation, heritage, education, culture
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Emerging Evidence

/' Emerging evidence of relationship between environmental settings \
and self-reported health measures/emotional wellbeing (Mourats et al.
2011)

— valuation of 1% reduction in sedentary behaviour in UK
impacts on economic burden on — colo-rectal cancer, stroke and

depression /

U

* Value of health linked to environmental settings — links with tourism
settings and products (Blue Gym concept in Cornwall)

* Knowledge gaps — longitudinal studies of processes
(tourism/recreation) in acquiring wellbeing




Knowledge Gaps

Major knowledge Gaps — re contribution of ES to health and other
goods but tourism can provide a bridge to understanding key aspects
of wellbeing. Threefold package

1. Examine methods to assess health, wellbeing in ES 1n the context
of tourism

2. Explore conceptual frameworks between tourism, wellbeing and |
ES to help inform policy makers

3. Investigate the development of innovative tourism products and |
services.
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Impacts of Action

Operationalisation and Dissemination
4 Working Groups

WG1 Tourism — wellbeing and ES: Conceptual aspects
WG2 Empirical and methodological research

WG3 Ageing, Wellbeing and ES

WG4 Informing policy making

I. 2 international conferences (opening and Year 4); annual
training schools

li. Edited book, executive summary; WG reports; web site;
journal papers
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Its name is odd, but the hotel is fit for purpose

Dominic Walsh

It may sound odd but Even is the name
chosen by the world’s biggest hotel
group for Its latest hospitality brand.

InterContinental Hotels Group said
that the chain, pitched at a small
premium to the average $100-a-night
price for Holiday Inn, would tap into
“the large and growing demand for
healthier travel” by offenng nutrition-
ally designed”™ menus, gyms and bed-
rooms with “in-room workouts'. where
coat racks double as pull-up bars.

Its chief executive Richard Solo-
mons said that although most of IHG's
hotels were franchises or management
contracts, the company would be com-
mitting $150 mulion of its own funds to
getthe brand off the ground, initially in
the United States, over the next three
years' The decision to target “health-
ier-minded” travellers had been taken
after research among 4 Omcuslonms
he said.

According to Kirk Kinsell, 1HG's
head of the Americas: “There are 17 mil-
lion ... travellers who find it hard to
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stay active and eat right, and often fall
the wagon when they travel "

Nevertheless, Mr Solomons insisted
that the concept would not be a hotel
version of a health and fitness club
“There won't be guys at the front desk
in tracksuils encouraging you to run
around the hotel. It won't be in your
face, but you'll be able to do what you
want in a relaxing environment.”

The aim of the Even Hotels brand is
to give IHG a way of signing up hotel
owners and developers in locations
where it has already reached satura-
tion point with its Holiday Inns.

Mr Solomons said he was hoping to
replicate the success of its more upmar-
ket Hotel lndislro brand, which has
reached almost 100 properties since it
was launched more than six years ago.

He added that once Even Hotels
had been “put t the lab phase”
in the US, it would be taken to cities
including London. He estimated that
the cost of acquiring and converting
existing hotels to the Even formula
would be between $75,000 (£47.000)
and $100,000 per room.

The Times 29" February 2012
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Stakeholders

® Engaging with Stakeholders

This will take place at 2 levels
— Dissemination via Action’s website and targeted publications
— Invitations to key meetings of selected stakeholders. This will
be co-ordinated by WG4.
—WG4 will invite some stakeholders to join
—Stakeholders will be invited to two international conferences
— Production and spin off of research projects involving
stakeholders
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Wider Contributions to COST Goals

 Developing Capacity

—All the 4 WGs will produce an annual report
—WGs will have as a key objective to the development and
research capacity of ECRs

—ECRs will have organisational roles

—Summer training schools for ECRs (60% of places available for
ECRs)

—16 Short Termed Scientific Missions will be aimed at PhD

students
—Each WG will promote at least 1 new PhD project/year

—Gender balance 1s a critical goal on all the Action
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Disability and the Blue Gym in Cornwall:

An Analysis of Mainstream Leisure and Tourism
Marketing to the Disabled.

Supervisors: Dr Tim Taylor, Prof Gareth Shaw and Dr Adam Pollard
Funded by ERDF and Exeter Business School
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How are people with disabilities represented In
tourism literature?

“Considering the sheer size of the international tourism industry today, there is a
remarkable lack of analysis of the ways it is promoted.” (Dann, 1996, p61)

Why is this important?

Gnages: \

* Reinforce negative assumptions, beliefs and values about marginalised or
oppressed groups of people which can potentially restrict future opportunities for
these groups of the population(Borgerson and Schroder, 2002).

e Mirrors reality which moulds and reflects our culture in everyday life (Ball &
Smith, 1992)

* Can influence people’s opinions, restricting and persuading mind sets
(MacCannell, 1978., Morgan and Pritchard, 1998).

k What people ‘mean’ is seen rather than what people ‘are’ (Williamson, 1978)
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Tempus

Tempus

!_e sure, 2014
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Maritime
Museum, 2014

Treasure Trails, 2014
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How business mentioning disabllity
advertise

Medium | Access | Full Not Images |Specialist |Parking | Toilet |Logos |Price
suitable | of equipment
disabled | Braille,
people |hearing
loops,
wheelchair
Paper |156% [27% |4% 0 11% 18% (24% |24% |16%
Online |68% |35% [3% 7 52% 39% |42% |16% [34%
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An integrated ecosystem services approach
Actors, responses and an enabling environment

A

Tier 3: Instrumental:

Markets and incentives; technologies and
ractices; voluntary actions

Tier 2: Enabling:

Businesses

Individuals

Legislation; policies, institutions and governance;

Research social attitudes

institutions

Tier 1: Foundational:

Knowledge; information
Government

Local

MEREES governments



Summary of Key Aspects of Action

* The Action is innovative in bringing together tourism, well being and
ES

* Key research Q; To examine the relationships between tourism and
wellbeing, set within the frame of ES

* There is a strong emphasis on developing scientific knowledge

* An emphasis on engaging with stakeholders

* Leading academics from tourism management, health sciences and
resource management (ES) will develop an interdisciplinary network

* Leading experts will help develop research capacity by including

ECRs, and developing programs for postgraduate research students.
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